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Day 1:

Share the most controversial things
you've learned In the past month.

Example:

q Adam Robinson = 2nc v Following
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've spoken to 30 founders over the past six weeks about their EDR teams.

Here are the 7 most controversial (and surprising) things | learned:
1. 2023 finally broke the old BDR playbook
- Cold email, cadences & data are a fraction as effective as last year

- Inboxes are completely ruined as everybody sends the same crap to the same

people (mine included)




Day 2:

Outline your strategy for solving a
specific problem or achieving a
desired result.

LinkedIn strategy for beginners:

- Posts 3 times a week
- Make 1 of them an image or PDF

- Reply to 30 posts a day

Then, add 1 personalized connection request from someone who you'd actually

ike to have a relationship with.




Day 3:

Share 7 mistakes you’ve made in the
past but you’d 100% avoid now.

If you want to become

a world-class leader,
avoid these 7 mistakes:




Day 4:

Analyze a significant number of things
(e.g, 14 LinkedIn posts, 20 classic ads,
etc.) and share your findings.
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| just spent 3 hours analysing 700 of my LinkedIn posts.

Posts from 2022 and early 2023.

Here are 3 trends | noticed:
1. Educational carousels = followers

| used Shield to sort by month,




Day 5:

Outline the specific habits that helped
you overcome a specific challenge.

S\ Colby Kultgen - 1si
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9 minimalist habits that will save you 1,000+ hours:

9 Minimalist
Habits That
Will Save You

1000+ Hours
of Your Life:




Day 6:

Share a framework/method you’ve
used In the past to solve a specific
problem (and give it a cool name as a
bonus).

a Lara Acosta * 1st
Visit my website
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How | mastered writing in 3 months:
(Without a 4 year English degree)
| call it the "Steal Like an Artist” Method.

Fach time | sat down to write [:




Day 7-

Share X hyper-tactical ways to
overcome your audience’s biggest pain




Day 8:

Ask 10 people you admire ONE
specific question and share their
answers with your audience.

WHATIS

THE ONE
BOOK

THAT MOST IMPACTED

YOUR
CAREER?

The answers of 70 brilliant entrepreneurs
and business professionals




Day 9:

Create a tutorial to help your audience
achieve a massive outcome.

ADVANCED

~ MYTRICKTOTURN w

YOUTUBE vioeos
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Day 10:

Share a behind-the-scenes process
you've used to achieve something your
audience might also want to achieve.

HOW I TURNED
MY LINIKIED [

PROFILE INTO A LANDING PAGE

652,504




Day 11:

Share X lessons to achieve a widely-
adesired outcome.

HOW TO MASTER
LINKEDIN NETWORKING

/ NE TWORKING LESSONS

TO MAKE LINKEDIN YOUR B*TCH:




Day 12

Share X examples on how NOT to do
something (i.e., bad examples).

BAD HOOKS T0 AVOID

BUT REWRITTEN FOR USE




Day 13:

Share a list of free resources that
heiped you achieve a goal in the past.
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Don't reinvent the fundraising wheel,

Top 10 ass

v

Fundraising Resources

Fundraising Metrics

L
-
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Equity & Compensation

MNegotiation




Day 14:

Share your backstory with the world
(ves, you have an inspiring story and
we want to hear [t).

6, Justin Welsh [[j] -+ 1st

| NEVER hit quota in my first 4 sales jobs.
At 28, | took a job as one of the first salespeople at a tech company in NYC.

'll spare you the details on how | got the job.

noved to NYC and was paid $40k as | turned 29.

| slept on my friend Mara's couch for 5 months. (Thanks!)

Something funny happened though: An intersection, I'll call it.

The intersection of finding a product, team, culture and city | freaking LOVED.
| got energized. Pumped. Every day.

| worked NON-STOP.




Day 195:

Share a list of tools, templates, or
resources to make your audience’s life

7 LinkedIn

Headline
Templates

To take your profile from
good to great




